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Background  
O What is agritourism? 

O Two of Georgia’s largest industries 

O Value added product for producers 

O Educational and entertainment for community 

O Farm goal to improve quality of field trip program 

O  Align ourselves with GPS  

O  Provide schools with curriculum 

O  Apply the concept of experiential learning 

O Farm goal to increase quantity of field trip participants 

O  2013: + 39%  

O  2014: + 6% 









Objectives 
O Identify repeat and first time visiting teachers 

O Determine teachers’ satisfaction level with field 

trip 

O Identify areas in field trip program that need  

improvement to meet farm’s goal 

 



Method 
O Quantitative survey: 64% response 

O First time or repeat Pre-K-4th grade  

teachers to the farm (and a few others) 

O 2014 Fall field trip coordinating teachers 

O September and October 

O  Apples and pumpkins 

O  N = 66 

O  n1= 38 (repeat teachers visiting) 

O  n2= 28 (first time teachers visiting) 

 

 

 

 



Findings 
O  Field Trip program includes 

O Tour of the farm via trailer ride 

O Interaction with produce, insects, textiles, animals  

O Tour of market to learn about food safety, 

supply/demand, careers in ag 

O Recess time at farm slide,  

duck races, mini maze 

O 80% + satisfied with 

attendance fee ($8) 



Findings 
O After scheduling a field trip, coordinating teachers 

were provided with 

O Grade-level curriculum packets with pre- and post-

field trip activities for the classroom 

O Agricultural book list for classroom reading  

O 60% indicated curriculum provided was helpful in 

their classroom 



Findings 
O Field trip participants  

included 

O Pre-K to 4th Grade 

O Special Needs 

O High School  

O Church Groups 

O Over 80% indicated field trip to be grade level 

appropriate 



Conclusions 
O Jaemor Farms’ goal of improving quality of 

program and quantity of participants has been 

achieved 

O Results show there is still room for improvement 

O A quality field trip program has 

potential to make positive 

ag impressions on students and 

teachers 



Recommendations 
O Farms provide curriculum to schools  

O Colleges of Ag work with farms to create 

curriculum 

O Standards? What’s that? 

O Colleges of Ag work with state  

agritourism associations to build  

and promote farm field trips  

O Collaboration opportunities  

with industry 



Implications 
O Tackling ag literacy – agritoursim can help reach 

consumers with information 

O Educating young consumers can be a powerful 

tool for agriculture (i.e. consider the origination of  

Extension: teach young people to reach their 

parents, too.) 


