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• “Ignorance is Ag’s Biggest Challenge”
• Wes Ishmael, BEEF magazine (10-25-13) 

• “Grow Consumer Trust in Beef & Beef Production” 
2016 – 2020 NCBA Long Range Plan

• Develop interactive content and engaging experiences 
that help consumers feel more confident in how beef is 
raised



Goals of the Project

• Students learn while they prepare for event

•Complete important beef certifications in 
preparation

•Reflection from the experience and how 
they might use the experience in the future

•Have FUN!



Student Team Responsibilities

1. Identify topic that will be of interest to consumers (participants)

2. Create a poster about that topic that is easy to read and comprehend as 
participants visit their display

3. Create an interview question that will:

a. Give useful feedback to the student team about consumer knowledge

b. Allow the participant to learn from the question after being given the 
correct answer

4. Create a favorite beef recipe that they will prepare and give out samples to 
participants

a. Copies of recipes to take home



Student Preparation

•Required completion of:
Master’s of Beef Advocacy Certification

Beef Quality Assurance Certification
 Cow/Calf Beef Quality Assurance module



Service-Learning Project Funding

$300 grant from Kansas Farm Bureau Foundation

Beef donated by Cargill, Inc. or Brookover Feed Yard, Inc.

$50 Walmart donation

Brochures, banners, wheel game donated by Kansas Beef Council

Poster printing discounts from local Western Beverage company



2009 with Trent Loos

Flat Iron Steak Beef Jerky



2009 Student Posters



2010 Blogger Glen Brunkow





2011 Beef It’s What’s for Dinner

Donate $1 to help feed 

hungry children in 

Kansas and guess the 

weight and age of 

Blizzard- winners will 

receive a gift basket

http://www.kansasfoodbank.org/
http://www.kansasfoodbank.org/


2012 Trent Loos



Youtube Videos Created Each Year

• https://www.youtube.com/watch?v=yuIxzQFjlt0&feature
=plcp

https://www.youtube.com/watch?v=yuIxzQFjlt0&feature=plcp


Dillon’s Grocery Promotion – Flat Iron 
samples



2012



2013 – Debbie Lyons-Blythe, Mary 
Ann Kniebel and Barb Downey





2014 added survey questions

What percentage of a steer’s life is 

spent on grass?

# of responses

a.  Less than 50% 30

b.  50% 35

c.  Greater than 50% 69



2015 added survey questions

Do you know the difference 

between grain and grass fed beef? 

# of responses

a.  No 148

b. Yes 91

c. I am not sure 17

d. I know only a few 

differences 13



Beef Recipe Samples



Survey Summary   2009-2015
(n=106; median=14; range 10-20)

• 99.9% felt this project was a good way to provide 
information about beef production to the public

• 99.8% recommended future classes to repeat the 
project

• 88.7% felt they learned information about beef and/or 
cattle while doing the project



Participant Summary  2009-2011 (n=576)

• 94.7% agreed their knowledge increased about beef 
production

• 94.0% would be more likely to eat beef in the future 
because of what they learned or tasted at the event 



Selected Comments 2012-2015

• Like the interaction along the way with lots of facts

• Students were knowledgeable and great

• Long wait but worth it!

• Super informative, especially about hormones in beef

• Great event, learned a lot about beef production


