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This exercise is flexible and can be used in a
varietv of contexts.
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Marketing and research
skills are valuable in
agricultural industries.

The exercise combined cooperative .-
learning strategies with marketing @ - | &

1%

communications teaching strategies.

Groups were given“failed”
products poorly marketed, and
asked to give them new life.

ldentify: Create:
*Primary and *Research objectives
secondary audiences eMarket and
*Demographic and competitive analysis
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. . information opportunities, and
Students learn.ed th,e importance of .kno.w1ng oI fo rmation sokrces threats (SWOT)
the target audience’s needs and motivations. and channels analysis
*Prior knowledge and *Conclusions and
experience recommendations
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“It’s fine to celebrate success, but it is more important to
heed the leSSOHS Of faillll'e.” Bill Gates, Founder of Microsoft



